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We know  

500 things 
About  
49 million 
people 

Across  
24 million 
households 

Why trust Experian? 
 

Source: Experian Marketing Services 2012 
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Quick recap – what happened last year? 

2011 - Biggest Online Christmas Ever 

2.18 billion visits in December 2011 
100 million more visits than December 2010 

343 million hours shopping online 

Source: Experian Hitwise data December 2011 
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Top online retail days over December 2011 

Cyber Monday – 84.6 
million visits  

Up 18% from 2010 

Boxing Day – 96.2 million visits  
Up 19.5% from 2010 

Biggest ever day of online shopping 
27 December – 87.1 

million visits  
More visits than any 

shopping day of 2010 

Source: Experian Hitwise data December 2011 
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What were the prominent traffic sources last year?  

Search 

Email 

Social 

Vouchers 

Source: Experian Hitwise data December 2011 
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Christmas 2012 will break online records again 

2010 2011 2012 

2 billion 
visits 

2.2 billion 
visits 

2.8 billion 
visits 

Source: Experian Hitwise data December 2012 



7 © 2012 Experian Limited. All rights reserved. 
Experian Public. 

Shopping now accounts for 10% of all time online 

Source: Experian Hitwise data October 2012 
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Record Cyber Monday visits on 3 December 2012 

Cyber Monday 2012 
112 million UK Internet visits 

32% YoY increase 

Source: Experian Hitwise November –December 2012 
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What do people want to buy this Christmas? 

Proportion of searches on Cyber Monday 

23% 

21% 

11% 
Source: Experian Hitwise data 3 December 2012 
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How do people search for Onesies online? 

Most popular animal onesies 

5% 12% 

12% of Onesie searches 
included the word ‘men’ or 
‘mens’ more than twice as 

many searches which 
included the word ‘womens’ 

or ‘ladies’ 

Source: Experian Hitwise data 12 weeks ending 8 December 2012. Wordcloud created in Tagxedo. 
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Who is receiving traffic from Onesie searches? 

1 in every 1,400 searches in the 
UK is for a Onesie 

Paid rates vary significantly 
between retailers who are 

investing PPC budget to rank for 
Onesies and retailers who rank 

naturally for the terms 

Source: Experian Hitwise data June - December 2012 
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Online vs Offline retail traffic 

Source: Experian Hitwise and Experian Footfall data November – December 2011 
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Combining email into the multi-channel mix 
Wednesdays and Sundays are crucial days for email 

Data source: Experian Hitwise and Experian Cheetahmail. Daily averages taken from December 2010 and 2011. 

Wednesdays are the biggest day 
of the week for email unique 

click rates. 

Sundays are the third biggest day of 
the week for email unique click rates 
(2.9%). This is an ideal opportunity to 

send retail emails at a less competitive 
time. 
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How do email trends change between retailers? 

Online only 
retailers relied 
more on email 
to drive traffic 
than the multi-

channel 
retailers in the 

build up to 
Cyber Monday. 

Multi-channel 
retailers tend to 

favour Thursday for 
their email shots vs 
online only retailers 
who have big days 

on Wednesdays and 
Sundays. 
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Searches for sales are starting earlier 

Searches for sales double in 
two weeks.  0.9% of all 

searches online contained 
the word ‘sale’ or ‘sales’ in 
the week after Christmas 

Uplift in sale 
searches begins 
between 17 Dec 

and 24 Dec 

Source: Experian Hitwise data October - December 2011 
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Growth of Click and Collect services 

Last year Click & Collect 
grew by 150% 

Source: Experian Hitwise data December 2011-2012 
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O- Liberal Opinions 

H- New Homemakers 

C - Rural Solitude 

L - Elderly Needs 

B - Professional Rewards 

A - Alpha Territory 

G - Careers and Kids 

F - Suburban Mindsets 

M - Industrial Heritage 

I - Ex-Council  
Community 

J - Claimant 
Cultures 

N - Terraced Melting Pot 

E - Active Retirement 

D - Small Town Diversity 

K - Upper Floor Living 

Experian Mosaic 
A very brief overview 
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Demographic data and multi-channel segmentation 
Introducing Experian’s segmentation solution 
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Example audiences within the retail sector 

Bargain hunters Social shoppers  

People living near  
your stores 

Core customers – 
people who visit  
3 times per month 

1,2,3 

People buying a new 
mobile phone 

People who buy in-store 
but not online 

People who respond  
to your emails 

Last minute  
Christmas shoppers 

Price comparers Basket abandoners 

NB: Audiences modelled on anonymised consumer data from Experian Hitwise and MOSAIC 
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Where do iPhone searchers like to shop? 

eBay, Amazon 
and Argos are 

key retail 
destinations just 
like the rest of 

the UK 

This group is 
over 

represented on 
fashion sites 

like ASOS, New 
Look and 

Topshop.com 

Source: Experian Hitwise data 12 weeks ending 8 December 2012. 
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Demographic breakdown of iPhone searchers 

 Mosaic groups 
G,N, O and F 

are the big 
iPhone 

searches – 
indicating this is 

not a niche 
product 
anymore 

 People of 
Asian 

background 
tend to be very 
tech savvy and 
more than twice 

as likely to 
search for 
iPhones 

Source: Experian Hitwise data 12 weeks ending 8 December 2012. 
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What do Asian Attainment look like? 
Benchmark your chosen group on over 500 data points 
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Bringing it back to seasonality 
When do Asian Attainment think about shopping? 

Post-Christmas in the second 
week of January Asian 

Attainment are more active. 
Target them for post-

Christmas sales. 

As retail visits become more 
prominent in the build up to 
Christmas Asian Attainment 
become  less active online. 

Source: Experian Hitwise data December 2011-2012. 
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Key Takeaways 

 The biggest Christmas ever online – another record year for retail should 
see 2.8 billion visits to shopping websites this December. 375 million hours 
will be spent shopping online this Christmas, 32 million more hours than last 
year.   

 Boxing Day biggest shopping day ever – online records have already been 
broken this Cyber Monday with 112 million visits to retail websites. We predict 
that Boxing Day will once again be the biggest online retail day ever 
witnessed.   

 Understanding audiences –  knowing who your customers are and how they 
search for products will allow you to tailor messages to the right kinds of 
people and make sure the timing is perfect.  
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What should I do with that? 
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Actionable tips for the rest of Christmas 

40% more likely to open 
emails in the morning 

 

Wednesdays are the best 
day for unique clicks 

24 December  
 

Click & Collect is 
going to be massive, be ready 

for the rush of last minute 
shoppers  

15 December 
  

People are going to start 

searching for ‘sales’ have 
your PPC campaigns ready to go  

23 December 
 

Time to get social  
promote your post-Christmas 

sales on Twitter, Facebook and 
Pinterest  
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Make sure you visit our campaign 
page for regular updates: 

 
www.experian.co.uk/marketing-

services/festive-insights-2012.html 

Follow us on Twitter: 
@ExperianMktgUK 

You can email me a question: 
james.murray@experian.com 
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